Recent Alumni Survey Respondents Contest

Official Contest Rules

NO PURCHASE, PAYMENT, DONATION, OR SURVEY COMPLETION IS NECESSARY TO
ENTER ORWIN THIS CONTEST. COMPLETING THE SURVEY WILL NOT INCREASE YOUR
CHANCES OF WINNING. VOID WHERE PROHIBITED. U.S. LAW GOVERNS THIS CONTEST.

1. Sponsors

SPC Foundation, Inc. is the official sponsor of this Contest and provides funding for the
prizes awarded. The Institutional Effectiveness Office of St. Petersburg College
administers the survey and contest as the designee of the Sponsor. The Board of Trustees
of St. Petersburg College is not a sponsor of the Contest.

2. Entry Periods

The St. Petersburg College Recent Alumni Survey Respondents Contest (the “Contest”),
sponsored by the SPC Foundation (the “Sponsor”), begins at 8:00 a.m. Eastern Time (ET) on
August 3, 2026, and ends at 11:59 p.m. ET on October 4, 2026.

3. How to enter

Survey Entry Method: Eligible individuals may enter by responding to at least one question
on the 2025-2026 Recent Alumni Survey and submitting the survey by 11:59 p.m. ET on
October 4, 2026.

Alternative Free Entry Method (No Survey Required): Eligible individuals may enter
without completing the survey by sending an email during the Contest Period to
mohr.robert@spcollege.edu with the subject line: "Recent Alumni Survey Contest
Entry Request." The email must include the entrant's full name, mailing address,
telephone number, email address, and graduation term. All eligible email entries received
by 11:59 p.m. ET on October 4, 2026, will be entered into the drawing.

Completing the survey does not increase an entrant's chances of winning. Regardless
of the method of entry, limit one (1) entry per person.

4. Eligibility
You must be eighteen (18) years old or older to win. The Contest is only open to Fall 2025

(Term 0655) graduates of St. Petersburg College who received an invitation to complete the
2025-2026 Recent Alumni Survey.

Employees, associates, officers, directors, volunteers, and agents of the Foundation, or
any other entity directly involved in the development, administration or execution of the



Promotion, and the members of their immediate families (defined as spouse, parents,
siblings, and children) and households (whether or not related), are not eligible to enter or
win. “Household members” shall mean people who share the same residence at least
three (3) months a year, whether related or not.

5. Winner selection

Ten (10) winners will be selected by random drawing from all eligible entries received
during the Contest Period. Entries received through the survey method and the alternative
email entry method will be combined into a single pool of eligible entries for the drawing.
The odds of winning depend on the total number of eligible entries received.

6. Winner notification and verification

Notification of Winner: The potential winners will be notified via email between October 12
and October 30, 2026. Each potential winner will be subject to verification that they are a
Fall 2025 (Term 0655) graduate, meet the eligibility criteria, may be subject to additional
verification, and may be required to complete and return to Sponsor’s Designee an
additional Affidavit of Eligibility and Publicity/Liability Release. If a potential winner cannot
be reached or does not respond within five (5) business days of the initial notification
attempt, is not a Fall 2025 (Term 0655) graduate, or fails to complete and return to
Sponsor’s Designee any required Affidavit of Eligibility and Publicity/Liability Release
(where permitted by law) within five (5) business days of delivery to the potential winner of
the same, or if any attempted notification or prize delivery is returned as undeliverable, the
potential winner will be disqualified and the prize will be awarded to a randomly selected
alternate winner.

7. Prizes

All contest winners will receive a $100 Amazon e-gift card.

8. Release and assumption of risk

By entering, each entrant releases the Sponsor and its Designee from any and all claims
relating to the entrant’s participation in the Contest, the acceptance or use of the prize, the
use of any photograph by the Sponsor or anyone authorized by the Sponsor or any other
exercise by the Sponsor of the rights granted herein, and all liabilities, losses, injuries
and/or damages which includes, without limitation, any claims, actions, suits, proceedings
or demands based upon or alleging any invasion of privacy, violation of right of publicity or
infringement of any intellectual property or other personal or proprietary rights. This
contestis in no way sponsored, endorsed or administered by, or associated with,
SurveyMonkey or Amazon.

9. General rules

The Contest Entities are not responsible for late, lost, delayed, illegible, damaged,
corrupted or incomplete entries, incorrect or inaccurate capture of, damage to, or loss of
entries or entry information, any delay or interruption in the launch, accessibility or



operation of the Website or any entry or voting period or any other human or technical
errors of any kind relating to the submission, collection, storage or processing of entries or
the administration of the Contest. CAUTION: ANY ATTEMPT BY AN ENTRANT TO
DELIBERATELY DAMAGE ANY WEBSITE OR WEB PAGE OR UNDERMINE THE LEGITIMATE
OPERATION OF THIS CONTEST IS A VIOLATION OF CRIMINAL AND CIVIL LAW. SHOULD
SUCH AN ATTEMPT BE MADE, SPONSOR RESERVES THE RIGHT TO SEEK DAMAGES FROM
ANY SUCH INDIVIDUAL TO THE FULLEST EXTENT PERMITTED BY LAW. Sponsor reserves
the right at its sole discretion to disqualify or prohibit from participating in the Contest any
individual who, in Sponsor’s discretion, Sponsor determines or believes (a) has tampered
with the entry process or has undermined the legitimate operation of the Contest by
cheating, hacking, deception or other unfair playing practices, or (b) has engaged in
conduct that annoys, abuses, threatens or harasses any other entrant or any representative
of Sponsor, or (c) has attempted or intends to attempt any of the foregoing. Sponsor
reserves the right, in its sole discretion, to cancel, modify or suspend this Contest should a
virus, bug, technical problem, entrant fraud or misconduct, or other causes beyond the
control of the Sponsor corrupt the administration, integrity, security or proper operation of
the Contest. In the event of termination of the Contest, a notice will be posted online and
winners will be selected from among all eligible entries received prior to the time of
termination. Entry times will be determined using Sponsor’s Designee’s computer, which
will be the official clock for the Contest. All federal, state and local laws and regulations
apply. Entries will not be verified or returned. By participating in this promotion, entrants
agree to be bound by the rules and the decisions of Sponsor, which are final and binding in
all respects. The Contest Entities are not responsible for any typographical or other error in
the printing of the offer, administration of the Contest or in the announcement of the prize.
In no event will more than the stated number of prizes be awarded. Each entrant’s sole and
exclusive remedy with respect to any and all claims, causes of action and/or lawsuits
relating to or arising out of the Contest be an action at law for the recovery of monetary
damages only, and in no event shall any of the rights acquired or to be acquired by any of
the Sponsor Parties hereunder be affected or impaired. Non-compliance with these rules
may result in disqualification.

10. Privacy

Information collected by the Sponsor and its Designee from entrants in connection with the
Contest will be used for the following purposes: to respond to participants’ inquiries; to
contact winners and notify them of the Contest results; and to identify entries and verify
eligibility. Information collected by the Sponsor from entrants in the survey responses in
connection with the Contest will be kept and aggregated as part of the St. Petersburg
College Recent Alumni Survey Report.

Survey responses are maintained separately from contest entries and are not used in
determining contest winners. Information submitted through the alternative entry method
will be used solely for contest administration and winner notification purposes.
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